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THE VOICE OF
GUANACASTE
A PRESTIGIOUS NEWSPAPER

We are the only hyperlocal bilingual news outlet in all

of Guanacaste. 

We don't just cover the problems in communities. We

also immerse ourselves in the communities to

understand them and bring about a positive change

for the people who live there.  

We reach every canton of Guanacaste with our online

content.  
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BEHIND THE SCENES
MISSION AWARDS

VISION

We are a non-profit
communication medium that
empowers Guanacastecans
to make better decisions
through information and
activities with the
communities. 

The Voice of Guanacaste's quality journalism has been recognized
by national and international awards. 

The 19 Million Project international award (2015).

Honorable mention in the Alberto Marten Chavarria award from
the American Chamber of Commerce (AmCham) in Costa Rica
(2016).

Etecom Telephonic Latin American Award for students (2017).

Recognition from the Costa Rican College of Journalists for
The Voice of Guanacaste's work.

Viva Schmidheiny Latin American Award (2017).

Angela Acuña Braun national award from the National
Women's Institute (2018) .

Honorable mention in the Pio Viquez national journalism award
from the Ministry of Culture and Youth (2018).

To be the leader in
journalistic excellence in
Guanacaste, promoting
community progress
through responsible and
innovative journalism. 
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OUR
PLATFORMS 

We update our website

www.vozdeguanacaste.com every day.

We're a bilingual newspaper: All of our editorial

and commercial content is published in English

and Spanish.  

ONLINE

62.460 +

12.846 +

8.042 +

2.977 +

FOLLOWERS
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OUR READERS
AND
DEMOGRAPHICS

unique visits

monthly

Up to 

127,000

AVERAGE
WEBSITE 
 VISITS 

unique visits

in Spanish

monthly

118,000

unique visits

in English

monthly

14,000
53% 47%

16,51%

24.22%

12,14%

22,78%

7,60%

16,75%

AGES

18 - 34 
YEARS OLD

25 - 34 
YEARS OLD

55 - 64 
YEARS OLD

35 - 44 
YEARS OLD

65 + 
YEARS OLD

45 - 54 
YEARS OLD
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ADVERTISING
SPACES
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ONLINE ADS
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TAKE INTO ACCOUNT

• Each ad space runs for one month.

• The client provides the art design. 

• The client should send us the link to which

the ad space(s) should direct people. 

• Artwork should be sent five days before

publication. 

• Once the space is paid for, it becomes

reserved. 

• Advertising guidelines are subject to our

terms and conditions, available on The

Voice of Guanacaste's website.
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Product
Main banner 
Insert in articles
Banner in weekly and Nosara newsletter 
Banner in grid
Side banner 
Native investigation 
Native + photos + article
The Voice content
Online advertorial

Price
₡316.250
₡287.500
₡51.750
₡115.000
₡172.500
₡287.500
₡345.000
₡575.000
₡287.500

13%
₡41.113
₡37.375
₡6.728
₡14.950
₡22.425
₡37.375
₡44.850
₡74.750
₡37.375

Price + VAT
₡357.363
₡324.875
₡58.478
₡129.950
₡194.925
₡324.875
₡389.850
₡649.750
₡324.875



WEBSITE
ADVERTISING

A newsletter with

editorial content is sent

each week to The Voice

of Guanacaste's own

database of emails.

Within this product, there

are two display spots for

advertisers to

communicate their

message by means of a

banner. 
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2,760
newsletter

subscribers

NEWSLETTER Main banner 
800 px x 100 px

Side banner
300 px x 300 px

Banner in grid
300 px x 300 px

Banner in
newsletter
800 px x
100 px



SPONSERED
CONTENT
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This type of content is paid for by a company either to

talk directly about their company brand, product

and/or services; to let people know indirectly about the

company by means of articles that present them as a

solution; or to sponsor specific coverage completely

produced and edited by The Voice of Guanacaste.  

There are three types of sponsored content in The

Voice of Guanacaste:

WHAT IS
SPONSORED
CONTENT?

NATIVE
ADVERTISING

THE VOICE
CONTENT

Talks about the

brand directly.  

Talks about the brand

indirectly.  

Complete editorial

independence.

ADVERTORIALS
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What is it?

This is an article sent by the client or produced by The Voice of

Guanacaste that talks directly about your brand.

Examples:

• A new product

• New processes being implemented by a company

• Good practices that have a positive impact on the environment

Cost: 

Starting at ¢282,500 
Advertorials  include: writing and editing the article, translation

into English, publication on the website and posting on The

Voice of Guanacaste's Facebook  page. Photos are provided by

the client.  

TALK ABOUT YOUR BRAND DIRECTLY

ADVERTORIALS
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What is it?

It's an article (presented as an article, video, photographs, illustrations or

infographics) for advertising purposes but with an editorial perspective. It's

developed by The Voice of Guanacaste and mentions the sponsored brand in a

subtle way. Other companies or organizations can be cited to back up the

information in the content. The theme of the project to be put together is defined

by both parties. In addition, the content is related to the product or campaign that

the client wants to promote.  

Examples:

• Problems in communities in Guanacaste  (the sponsor is shown as providing a

solution)

• Benefits of using products like the ones made by the company

Cost: 

Starting at ¢282,500

TALKS ABOUT THE BRAND INDIRECTLY

NATIVE ADVERTISING

This product includes: writing and editing the artícle, translation

into English, publication on the website and posting on The

Voice of Guanacaste's Facebook page. The type of product can

change as a result of the investigation.
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What is it?

It consists of sponsoring coverage of a subject that is 100% editorial. The Voice of

Guanacaste defines, produces, edits and publishes the content. For this reason,

the sponsor can't see the content until it is published. The project can take more

than a month before it is published since it requires multiple interviews and

investigation (follow-up articles can be done in later editions). 

Examples:

• Teen pregnancy

• Chronic kidney disease

• Water supply in Guanacaste

Cost: 

Starting at ¢565,000

YOUR BRAND SPONSORS REPORTING BY THE VOICE 

THE VOICE CONTENT

The subjects are defined by  The Voice of Guanacaste's editorial

team. The sponsor will have brand presence throughout the

publication's display.  This is a poster that was part of the

special edition on domestic violence published in March of

2018.  It was produced thanks to a sponsorship. 
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SERVICES OF
THE VOICE
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DIGITAL SERVICES

AD DESIGN

We create printed and

digital material to

advertise your products

or services.

PHOTOGRAPHY

We offer professional

photography services

for your company.

AUDIO VISUAL THE VOICE ARCHIVE

We tell stories through
videos to create a

connection with your 
target market. 

We have archive photos that have been
produced by The Voice of Guanacaste
for food news or profiles. We sell the

right to use these images to restaurant
owners or the person who was profiled.
Each photograph has a price of ¢3,390

including tax.
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Contact:

Jenny Vega

publicidad@vozdeguanacaste.com

8319-3903

Nicoya, Guanacaste

THE VOICE
MEDIA KIT 
IN EFFECT UNTIL
02/2023


